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Today we reaffirm 
our pledge to raise 
greater awareness 
about the 
importance of blood 
donation. My young 
friends should take 
a lead in this.
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Someone has to
give blood
in order for
someone to
receive blood.

In the last eight years, Hon'ble Prime Minister 
Shri Narendra Modi has rallied the nation to 
address various challenges India was facing 
in the past decades. Whether it is Swachh 
Bharat Mission, India’s exemplary Covid-19 
vaccine drive, target of elimination of TB by 
2025 or providing affordable housing for the 
poor, the Hon'ble Prime Minister has led from 
the front inspiring more than a billion people 
to stand united against common challenges.

Taking inspiration from the numerous actions 
of the Hon’ble Prime Minister’s selfless 
service to the nation and humanity, the 
Ministry of Health and Family Welfare 
organized the ‘Raktdaan Amrit Mahotsav’ to 
inculcate the ethos of non remunerative, safe 
and accessible ‘blood donation as an act of 
humanity’ among people.

Providing safe and 
adequate blood should 

be an integral part of 
every country’s national 
health care policy and 

infrastructure.

According to WHO, 
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CONTEXT



Blood is an intrinsic requirement for health care 
and Blood Transfusion Service (BTS) is an 
integral part of the healthcare system. As the 
blood collection from voluntary 
non-remunerated blood donors is considered to 
be the safest, Voluntary Blood Donation 
programme is the foundation for safe and 
quality Blood Transfusion Service. 

Voluntary blood donation contributes to saving 
millions of lives each year in both routine and 
emergency situations. It dramatically improves 
the life expectancy and quality of life of patients 
with a variety of acute and chronic conditions. 
Additionally, availability of blood also 
significantly eases the implementation of 
complex medical and surgical interventions. 

According to WHO, “Providing safe and 
adequate blood should be an integral part of 
every country’s national health care policy and 
infrastructure.”

The annual estimated requirement of blood in 
India is 1.46 Cr units of blood (estimated). 
However, the total blood collection reported in 
the Yr. 2019-20 was 1.25 Cr units only.

During the difficult time of Covid-19 pandemic 
period, India faced challenges in blood 
availability. 

Therefore, there is a heightened need for 
voluntary non-remunerated (not paid) blood 
donations, to bridge the gap between the 
requirement and the availability, and to have 
ready a roster of interested donors. 

Requirement of blood 
for the country is 

1.46 Cr 

Blood Collection
reported in Yr. 2019-20
was 1.25 Cr units
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To plug this gap of requirement in blood units, the Ministry of Health and Family 
Welfare, under the leadership of Hon'ble Prime Minister, Shri Narendra Modi and Union 
Minister for Health and Family Welfare, Dr. Mansukh Mandviya  conceptualized to 
launch a major Volunteer Blood Donation Drive.

Increase awareness 
about the need for 
regular 
non-remunerated 
voluntary blood 
donations.

Opportunity for social 
mobilization and 
awareness for the noble 
cause of blood 
donation.

To ensure that 
blood/components 
(Whole Blood/ Packed 
Red Cells/ Plasma/ 
Platelets) are available, 
accessible, affordable 
and safe.

THE KEY OBJECTIVES OF THIS DRIVE WERE: 

 Preparation
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In order to ensure a seamless, coordinated and 
efficient drive with widespread participation, 
the ‘Whole of Government’ approach was 
envisioned and adopted. To further this 
objective, State Health departments, other 
ministries, departments, NGOs were also 
reached out to and onboarded. To garner Jan 
Bhagidari and peoples' participation for the 
voluntary and non-monetary blood donation 
drive, Secretary, Health, MoHFW, reached out 
to State Health secretaries to brief them about 

the criticality of this mission and the objectives. 
At the same time, other ministries and 
departments were activated to ensure that 
people are made aware of their responsibility 
as the owners of the vision of Azadi ka Amrit 
Mahotsav and shaping the next chapter of a 
strong and empowered India. MyGov activated 
social media to build awareness of voluntary 
blood donation camps that were organized in 
more than 3000+ blood banks across all the 
states to facilitate donations.
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The MoHFW also approached the Ministry of 
Defense, Coal, Power and Railways who also 
maintain blood banks for organizing camps.

State orientation workshops were conducted 
virtually by the MoHFW to  take stock of the 
preparations and to address any issues faced 
by the states in mobilizing the camps. Similar 
meetings were conducted with the State 
Health Society (SHS) representatives.

For effective social mobilization, local NGOs 
across the states were onboarded to provide 
support and were briefed about the objectives 
and expected outcomes of the initiative.

A regular and periodic review was initiated with 
the states by the MoHFW to review the 

progress of this important initiative. For 
effective coordination among stakeholders, a 
committee was notified by the Ministry of 
Health and Family Welfare with members 
including Sh. Harsh Mangla, Director NHM-I,   
Dr. Anil Kumar, Addl DDG, Dte. GHS, and Dr. 
Sachin Mittal, Director, NHM-IV. 

On 17th September, a control room was set-up 
by MoHFW consisting of 13 Team Leaders and 
113 Team Members to collect various data 
through the portal, facilitating the assigned 
Blood Banks and resulting in efficient 
management of the drive. 



A robust mechanism to capture the progress of 
the Blood donation drive in e-RaktKosh portal
was created, including:

Camp registration by NGOs/ Blood Banks

Registration of the donors in the chosen camps

Donor verification and donor data updation

Maintaining the potential donor repository, 
accessible to anyone in the country

Sharing APIs with  Aarogya Setu App to allow the people to 
know about and to register themselves for the Voluntary Blood 
Donation drive.

To resolve any queries or issues in real-time, a 
helpline number was issued by Center for 
Development of Advance Computing (C-DAC) 
for e-RaktKosh portal. The NGOs, Blood 
Banks, State Govt. officials could use the 

helpline numbers to get any issues addressed 
regarding the portal. The helpline number 
received approximately 4644 calls from 
various Blood Banks between 12 September 
2022 to 1st October 2022.
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Participants
The Union as well as State Ministries were 
engaged for the initiative in addition to different 
government departments. Private partners and 
NGOs were also extensively engaged, 
particularly for community level engagement. 
NGOs such as Akhil Bhartiya Terapanth Yuvak 
Parishad and Seva Hi Sangthan - Health 
Volunteers conducted extensive community 
outreach prior to the drive and helped mobilize 
donors on the day of the drive. The NGOs also 
actively and continuously monitored activities at 
field level.

The drive got support from State Governments 
to ensure effective coordination among various 
concerned agencies in State, i.e., Dept. of Health, 
Dept. of Medical Education, State Health 
Mission, State Aids Control Society, State Blood 
Transfusion Council and also to review available 
supplies, manpower, logistics arrangement and 
funding support to Blood Centers.

For monitoring the drive, Whatsapp groups of 
State Blood Transfusion Cell (SBTC), National 
Health Mission (NHM) State Blood Cells, Dte. 
General Health Services (GHS) & NHM team at 
the Ministry of Health and Family Welfare 
(MoHFW) was created to ensure 
round-the-clock coordination on technical as 
well as logistical issues. The Center for 
Development of Advance Computing (C-DAC) 
and National Informatics Center (NIC) team 
carried out a daily review & updation of the 
e-RaktKosh portal and Aarogya Setu app, led by 
Joint Secretary Policy, assisted by the Director 
NHM-I.



support by national
& state leadership

D
r M

an
su

kh
 M

an
da

vi
ya

M
r. 

An
ur

ag
 T

ha
ku

r

Pr
al

ha
d 

Jo
sh

i

N
ar

ay
an

 R
an

e

Pr
al

ha
d 

Jo
sh

i

Ar
ju

n 
M

un
da

08



Br
aj

es
h 

Pa
th

ak

D
r T

am
ili

sa
i S

ou
nd

ar
ar

aj
an

Ar
ju

n 
Ra

m
 M

eg
hw

al
N

iti
n 

G
ad

ka
ri

Va
su

nd
ha

ra
 R

aj
e

V 
M

ur
al

ee
dh

ar
an

support by national
& state leadership

09



D
r. 

S.
 J

ai
sh

an
ka

r
Ki

re
n 

Ri
jij

u

As
hw

in
i V

ai
sh

na
w

Sh
an

ta
nu

 T
ha

ku
r

Pr
ad

ip
si

nh
 V

ag
he

la

Yo
gi

 A
di

ty
an

at
h

M
ee

na
ka

sh
i L

ek
hi

support by national
& state leadership

10



support by celebrities
An

il 
Ka

po
or

Ta
m

an
na

ah
 B

ha
tia

Ra
sh

m
ik

a 
M

an
da

nn
a

Ar
ju

n 
Ka

po
or

Ra
jk

um
m

ar
 R

ao

Ya
m

i G
au

ta
m

 D
ha

r

11



Bh
um

i P
ed

ne
ka

r

M
an

us
hi

 C
hh

ill
ar

Ra
vi

 K
is

ha
n

Is
ha

 K
op

pi
ka

r

Ra
hu

l D
ev

D
ee

pa
 M

al
ik

 P
LY

support by celebrities

12



Vi
ve

k 
An

an
d 

O
be

ro
i

Ar
ja

n 
S 

Ba
jw

a

Pr
ee

ti 
Jh

an
gi

an
i

Sh
ilp

a 
Sh

et
ty

 K
un

dr
a

Ar
ja

n 
Ba

jw
a

Vi
ja

y 
Ve

rm
a

support by celebrities

M
ah

es
h 

Ba
bu

D
ab

bo
o 

Ra
tn

an
i

13



PRE-LAUNCH EVENT
Prior to the launch of the event, a nationwide 
communication plan was activated. 
Coordinated activities were planned with 
states, key Union ministries and other relevant 
stakeholders. Communication was 
disseminated via e-mail to 12 crore Indians, 
encouraging them to come forward and 
support the noble cause.

The announcement of the initiative garnered 
extensive media coverage across national and 
regional media outlets. Radio campaigns were 
also activated with support of private radio 
channels like Big FM, Radio City, Fever FM and 
Divya Bhaskar in Hyderabad, Bangalore, 
Jaipur, Ahmedabad and Mumbai.

On-ground activities with the intent of 
creating wider awareness were also initiated. 
These activities included bike rallies and 
marathons. 100 marathons took place across 
100 cities in India. Outdoor banners and 
hoardings were also placed at prominent 
places in cities such as Ahmedabad, Mumbai, 
Surat, etc.

Digital media also played an important role in 
increasing the visibility of the campaign. Hindi 
and English banners were promoted through 
the Ministry's social media handles.

Radio announcements were activated early on 
to push the mega drive’s momentum. 

18 pre-event creatives, countdown creatives, 
and videos were promoted through the 
Ministry's social media handles from 14th-16th 
September. Informative videos like ‘How to 
register on e-RaktKosh’ and ‘How to register 
on Aarogya Setu’ were developed and 
promoted through ministry handles, state 
networks, NHM networks, development 
partner networks and other relevant 
stakeholders between 14th-16th September.

From 11th-16th September, 33 national 
celebrities tweeted about the campaign 
encouraging people to participate in the blood 
donation drive. 

Surat, etc.

Digital media also played an important role in 
increasing the visibility of the campaign. Hindi 
Digital media also played an important role in 
increasing the visibility of the campaign. Hindi 

18 pre-event creatives, countdown creatives, 
and videos
Ministry's social media handles from 14th-16th 
September. Informative videos like 
register on e-RaktKosh’
on Aarogya Setu’
promoted through ministry handles, state 
networks, NHM networks, development 
partner networks and other relevant 
stakeholders between 14th-16th September.

From 11th-16th September, 
celebrities

Digital media also played an important role in 
increasing the visibility of the campaign. Hindi 

Surat, etc.

Prior to the launch of the event, a nationwide 
communication plan was activated. 
Coordinated activities were planned with 
states, key Union ministries and other relevant 
stakeholders. Communication was 

via e-mail to 12 crore Indians, 
encouraging them to come forward and 

The announcement of the initiative garnered 
extensive media coverage across national and 
regional media outlets. Radio campaigns were 
also activated with support of private radio 

Big FM, Radio City, Fever FM and 
Divya Bhaskar in Hyderabad, Bangalore, 

 with the intent of 
creating wider awareness were also initiated. 
These activities included bike rallies and 

100 marathons took place across 
 Outdoor banners and 

hoardings were also placed at prominent 
places in cities such as Ahmedabad, Mumbai, 

Radio announcements were activated early on 
to push the mega drive’s momentum. 
Radio announcements were activated early on 
to push the mega drive’s momentum. 

IEC Activities: Media outreach
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The event was launched by the Hon’ble 
Minister of Health and Family Welfare, Dr. 
Mansukh Mandaviya on 17th September 2022. 
It was promoted through various 
communication mediums, including the Press 
Information Bureau, public broadcasting 

services such as All India Radio, prominent 
national and state dailies, and social media 
handles of the Ministry. The social media 
outreach was further amplified by other key 
stakeholders. The event received extensive 
coverage across mediums and languages.

LAUNCH EVENT
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Hon’ble Minister of Health and Family Welfare, Dr. Mansukh Mandaviya, not 
only launched the event but also discharged his responsibility by donating 
the blood. Along with him, other Ministers and officials from Health and 
Family Welfare also donated blood.

He further added, “Raktdaan 
Amrit Mahotsav is part of 
bigger celebrations of Azadi 
ka Amrit Mahostav. The 
campaign aims to increase 
awareness regarding 
regular non-remunerated 
voluntary blood donations 
and ensure that blood or its 
components (whole blood/ 
packed red blood 
cells/plasma/platelets) are 
available, accessible, 
affordable, and safe.”

Blood donation is a noble 
cause and given our rich 
culture and tradition of Seva 
and Sahyog, I urge and appeal 
to all citizens to come forward 
and donate blood as part of the 
countrywide mega voluntary 
blood donation drive - 
Raktdaan Amrit Mahotsav.
Donating blood not just fulfills 
the national requirement but 
also is a great service to 
society & humanity.
– Dr. Mansukh Mandaviya
   Union Minister of Health and Family Welfare
   Government of India

The drive was 
simultaneously 
launched across India, 
with 6,292 no. of camps 
set up on 17th 
September 2022. The 
number of donations 
were 1.68 Lakh+ units 
on the day of the 
launch. 16



Launched on 17th September 2022, the drive 
witnessed an extensive participation from the 
donors. 1,68,857 donors participated in the 
drive on 17th September 2022,  setting a new 
milestone in the history of blood donation

According to the e-RaktKosh portal, 6,292 
camps were approved by supporting NGOs.

The online portal provided ease-of-access 
through key features such as OTP based user 
Log-in and camp registration. It led to voluntary 
registration of new blood banks and donors. 
Training videos were circulated with the new 
camps, helping them guide users about the 
on-boarding process as well as with steps to 
obtain a certificate.
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were approved by supporting 
NGOs 17th September 2022

6,292 camps

donors participated 
in the drive on 
17th September 2022

1,68,857

Highlights of
‘Raktdaan Amrit Mahotsav’

17TH SEPTEMBER 2022



Subsequently, a total of 2,71,574 blood 
donations were made across India between 17th 
September to October 1st. During the 15 day 

drive, 11,868 camps were approved and 4,19,642 
donors registered for voluntary blood donations.

OVERALL ACHIEVEMENT
(17TH SEPTEMBER - OCTOBER 1ST)

18

units blood donations 
across India between 17th 
September to October 1st

Total
2,71,574          

donors registered for 
voluntary blood donations

Over
4,19,642



Digital innovations done on e-RaktKosh portal and Aarogya Setu became the backbone of the 
‘Raktdaan Amrit Mahotsav’. These digital innovations were crucial to streamline registrations  and 
creating an efficient logistical management system for organizing camps across states. In 
particular, India’s successful Covid-19 monitoring, contact-tracing and surveillance digital tool, 
Aarogya Setu, was re-purposed for the drive. With 21.78 crore downloads, Aarogya Setu  had 
extensive reach to potential donors and enabled easy registrations.

FOLLOWING ARE THE FEATURES INTRODUCED IN THE 
E-RAKTKOSH PORTAL AND AAROGYA SETU APP 

E-raktkosh Portal

Camp 
Registration 

by NGOs

OTP Based User 
Login & Camp 
Registration

Daily report 
generation from 

portal

Donor certificate  
through portal

INNOVATIONS
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Approved Camps i
11868

Donors Registered i
419642

Donors Donated Blood i
271574



Aarogya Setu App

Raktdaan Amrit 
Mahotsav prominently 

shown on the App

Blood Camp selection 
choices available for 
donors with address

Camp in vicinity 
appeared 

automatically
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Proudly Presented To

PRACHI
in camp organized by

Sucheta Kriplani Hospital Blood Centre
with Blood Centre Sucheta Kriplani Hospital, New Delhi, Delhi

Thank you for the registration as a Voluntary Blood Donor at our Blood Bank Drive. 
We appreciate your gesture and will contact you in case of any future blood requirements.

ONLINE CERTIFICATE

For the first time, an online Certificate for Registration or a Certificate for Donation was 
provided through the e-Raktkosh Portal, which is self-downloadable from the user's login.
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Outcome

‘Raktdaan Amrit Mahotsav’ has not only set records in terms of 
total donors and cumulative numbers, it has proven to be a 
landmark event to inculcate the values of volunteerism among 
the people. Under the guidance of Hon'ble Prime Minister 
Narendra Modi, the ‘Raktdaan Amrit Mahotsav’ has once again 
underscored the criticality of people’s participation in addressing 
a common challenge.

The drive has also helped create a donor repository, which can 
be used by any health facility across the country.

17th Sept 2022
1,68,857

18th Sept 2022
17,358

19th Sept 2022
4,214

20th Sept 2022
8,793

21th Sept 2022
5,951 22nd Sept 2022

4,664

23rd Sept 2022
6,91424th Sept 2022

8,16725th Sept 2022
11,100

26th Sept 2022
3,762 29th Sept 2022

4,019

28th Sept 2022
7,013

27th Sept 2022
4,447

1st Oct 2022
11,811

30th Sept 2022
4,504

Raktdaan Amrit Mahotsav Result (Unit)
17TH SEPTEMBER - 1ST OCTOBER 2022

Total Units
Donated
2,71,574
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Achievements of Top States

Madhya Pradesh

Approved Camp
908

Donor Registration
56,187

37,238
Units Collected

Ranking as per donation per million projected population

1ST



Approved Camp
272

Donor Registration
26,724

25

Ranking as per donation per million projected population

Achievements of Top States

Uttarakhand

8,096
Units Collected

2ND
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Achievements of Top States

Rajasthan

3
RD

Approved Camp
698

Donor Registration
48,558

32,518
Units Collected

Ranking as per donation per million projected population



Approved Camp
53

Donor Registration
1,686

1,114
Units Collected

Mizoram

Ranking as per donation per million projected population

Achievements of Top States
NORTH-EAST
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1ST



2ND

Approved Camp
35

Donor Registration
859

Ranking as per donation per million projected population

647
Units Collected

Arunachal Pradesh

Achievements of Top States
NORTH-EAST
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Ranking as per donation per million projected population

Achievements of Top UTS

Chandigarh

916
Units Collected

Approved Camp
23

Donor Registration
1,151

29

1ST



Approved Camp
15

Donor Registration
695

30

Ranking as per donation per million projected population

Achievements of Top UTS

Dadra & Nagar Haveli and Daman & Diu

244
Units Collected

2ND



Other Achievements of
Raktdaan Amrit Mahotsav

Database of
Donors created

4,19,642

Existing 
Blood Banks
Re-activated
144

New Blood 
Banks enrolled

440
Defunct Blood

Banks Removed
from Portal

25
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Lead NGOs Supporting 
Blood Donation Drive

Voluntary blood donation organisations, Akhil 
Bhartiya Terapanth Yuvak Parishad and Seva 
Hi Sangathan - Health Volunteers were
instrumental in mobilizing volunteers for the 
blood donation drive. With extensive 
on-ground reach, Akhil Bhartiya Terapanth 
started awareness campaigns 3 months prior 
to the drive. To create momentum for the drive, 

the Parishad conducted 360 degree IEC 
outreach leveraging traditional and digital 
channels and below the line activation for 
onground mobilization of volunteers. With its 
registered database, Seva Hi Sangathan 
mobilised large number of donors within a 
very small time frame to make this drive 
hugely successful. 

 AKHIL BHARTIYA TERAPANTH YUVAK PARISHAD

SEVA HI SANGATHAN  - HEALTH VOLUNTEERS
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Extensive preparation with 
involvement of all relevant 
stakeholders across States 
and the Union government 
departments was key for a 
successful drive.

People’s participation or 
‘Jan Bhagidari’ was a critical 
component of successful 
social mobilization.

Learnings from previous blood 
donation drives were applied 
ensuring streamlined planning 
and seamless execution.

Robust monitoring mechanism
ensured efficient review and 
management of available 
resources and helped plug 
crucial gaps in logistics with 
immediacy.

Leveraging digital innovations
ensured extensive reach and 
easy process, driving further 
donations.

NGOs were crucial in 
on-ground mobilization, 
management of the drive and 
ensuring data collection

Key Learnings
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The spirit, achievements and 
criticality of ‘Raktdaan Amrit 
Mahotsav’ was perfectly captured 
by the Hon'ble Minister of Health & 
Family Welfare, Dr. Mansukh 
Mandaviya in his remarks on the 
conclusion of the drive on the 
National Voluntary Blood Donation 
Day 1st October 2022.  

Speaking at the concluding 
ceremony at AIIMS, New Delhi Dr. 
Mandaviya stated, “The success of 
Raktdaan Amrit Mahotsav has 
strengthened the noble cause of 
humanity which will help 
immensely in saving many 
precious lives. Blood donation is a 
noble cause and given our rich 
culture and tradition of Seva and 
Sahyog, on the National Voluntary 
Blood Donation Day, let us all 
pledge to be always there for 
someone else and donate blood 
regularly.”  

Conclusion
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‘Raktdaan Amrit Mahotsav’ has successfully created momentum and brought 
attention to an issue crucial for public health. It is imperative that this 
momentum can be further strengthened to promote the culture of voluntary 
blood donations. The tremendous success of the Raktdaan Amrit Mahotsav, 
under the leadership of Hon'ble Prime Minister Narendra Modi, India has 
paved the way for enhancing the supply of critical blood components, helping 
save millions of lives. 
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ONLINE MEDIA ENGAGEMENT POST
‘RAKTDAAN AMRIT MAHOTSAV’
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